	Gwinnett Place CID Survey - Brokers/Developers  

	What is your job title?

	Principal, Real Estate Broker
	
	

	Retail Real Estate Consultant
	
	

	Tenant Rep Agent
	
	

	Principal/Agent
	
	

	Senior Vice President Southeast Region
	
	

	Owner/Broker
	
	

	Sr. Director
	
	

	CEO
	
	

	Managing broker
	
	

	Owner
	
	

	No answer
	
	

	 
	
	

	Which of the following best describes your company's line of work?  (CHECK ALL THAT APPLY)

	Answer Options
	Response Percent

	Real Estate Brokerage/Leasing
	100.0%

	Real Estate Management
	9.1%

	Real Estate Development
	0.0%

	 
	 
	 

	Which of the following best describes your personal area of specialty? (CHECK ALL THAT APPLY)

	Answer Options
	Response Percent

	Residential Real Estate - Single family
	0.0%

	Residential Real Estate - Multi-family
	0.0%

	Commercial Real Estate - Retail
	100.0%

	Commercial Real Estate - Office
	0.0%

	Commercial Real Estate - Industrial
	0.0%

	 
	 
	 

	How long has your company been doing business in Gwinnett County?

	Answer Options
	Response Percent

	Less than one year
	9.1%

	1 - 5 years
	0.0%

	6 - 10 years
	0.0%

	11 - 15 years
	27.3%

	16 - 20 years
	9.1%

	More than 20 years
	54.5%

	 
	 
	 

	And how long have you, personally, done business in Gwinnett County?

	Answer Options
	Response Percent

	Less than one year
	9.1%

	1 - 5 years
	18.2%

	6 - 10 years
	18.2%

	11 - 15 years
	9.1%

	16 - 20 years
	0.0%

	More than 20 years
	45.5%

	 
	 
	 

	Thinking about most of the clients you work with in Gwinnett County, what language(s) do they speak?  (CHECK ALL THAT APPLY)

	Answer Options
	Response Percent

	English
	100.0%

	Spanish
	27.3%

	French
	0.0%

	Italian
	0.0%

	Portuguese
	0.0%

	German
	0.0%

	Indic (e.g. Armenian, Persian, Hindi...)
	0.0%

	Chinese
	27.3%

	Japanese
	9.1%

	Korean
	36.4%

	Vietnamese
	18.2%

	 
	 
	 

	How would you say your client interest in locating to or developing within Gwinnett County has changed over the past five years?  

	Answer Options
	Response Percent

	It is easier to position Gwinnett County to my clients today
	0.0%

	It is harder to position Gwinnett County to my clients today
	80.0%

	Not sure at this time
	20.0%

	 
	 
	 

	And how would you say your client interest in locating to or developing specifically within the Gwinnett Place Mall and immediate area has changed over the past five years?  

	Answer Options
	Response Percent

	It is easier to position the Gwinnett Place area to my clients today
	0.0%

	It is harder to position the Gwinnett Place area to my clients today
	90.9%

	Not sure at this time
	9.1%

	 
	 
	 

	To what do you attribute this decline in client interest specifically within the Gwinnett Place area?  (CHECK ALL THAT APPLY)

	Answer Options
	Response Percent

	National economic conditions
	40.0%

	Local economic conditions
	20.0%

	Rent rates/Can get a better deal elsewhere
	0.0%

	Increased competition in the immediate area/Lots for clients to choose from
	10.0%

	Clients feel their customers have moved from this area/no longer come to this area/Foot or drive-by traffic has gone elsewhere
	60.0%

	Crime rate/Safety concerns in the area
	10.0%

	General demographic shifts in the population
	90.0%

	Major retailers have left the area/Increased competition outside the area
	60.0%

	Traffic congestion concerns clients
	10.0%

	Aging structures/Stale environment makes this area unwelcoming to clients and their potential customers
	30.0%

	 
	 
	 

	How has the ethnic composition of your client base within the Gwinnett Place area changed in the past five years?

	Answer Options
	Response Percent

	Our client base has become more ethnically diverse
	30.0%

	Our client base has become less ethnically diverse
	0.0%

	Our client base is generally the same in ethnic composition as it has always been
	20.0%

	Not sure
	10.0%

	Not applicable
	40.0%

	 
	 
	 

	What, if anything, have you or your company done to adjust to any demographic changes in your client base?

	Served clients, regardless of ethnicity, if my skill set was appropriate.
	 
	 

	I don't know how to answer the question.
 Generally, my clients come in town looking for multiple locations throughout metro Atlanta.  More and more, they are skipping over Gwinnett Place Mall and going to MOG.  In the past, they would do both.

Occasionally, I will get a tenant who is looking for ethnically diverse markets, in which case Gwinnett Place Mall would fit.

	 
	 
	 

	Thinking about your process of helping clients in their site selection phase, or in choosing your own development sites, how important of a role would you say each of the following plays when narrowing the choices of one location over another?    

	Answer Options
	Average Rating

	Is low in crime
	4.36

	Allows easy access from major thoroughfares/Has good traffic flow/patterns throughout the day
	5.00

	Has a solid infrastructure (e.g. adequate roads, bridges, lighting)
	4.80

	Offers ample choices to obtain daily needed support services (e.g. local retailers, financial institutions, eateries)
	4.20

	Is pedestrian friendly
	2.55

	Near places that meet the needs of those with diverse ethnic backgrounds
	3.00

	Offers affordable housing options
	2.30

	Is close to quality hotels
	2.70

	Is located near a wide variety of retailers/brands that appeals to a large population
	4.82

	Has a wide variety of existing business support services to draw others into the area
	4.30

	Has a wide variety of restaurants and entertainment venues to meet the needs of local residents, employees, customers and business acquaintances
	4.18

	 
	 
	 

	With this map in mind, in general, which area would you say you have the most positive impression of?

	Answer Options
	Response Percent

	Beige - District 1
	18.2%

	Green - District 2
	36.4%

	Pink - District 3
	9.1%

	No opinion/Not familiar enough to rate
	36.4%

	 
	 
	 

	And which area on the map do you have the lowest impression of?

	Answer Options
	Response Percent

	Beige - District 1
	18.2%

	Green - District 2
	0.0%

	Pink - District 3
	54.5%

	No opinion/Not familiar enough to rate
	27.3%

	 
	 
	 

	Let's start with the area in BEIGE referred to as District 1....

	Answer Options
	Average Rating

	Is low in crime
	2.88

	Allows easy access from major thoroughfares/Has good traffic flow/patterns throughout the day
	3.70

	Has a solid infrastructure (e.g. adequate roads, bridges, lighting)
	3.90

	Offers ample choices to obtain daily needed support services (e.g. local retailers, financial institutions, eateries)
	3.60

	Is pedestrian friendly
	1.40

	Near places that meet the needs of those with diverse ethnic backgrounds
	3.80

	Offers affordable housing options
	3.29

	Is close to quality hotels
	3.13

	Is located near a wide variety of retailers/brands that appeals to a large population
	3.30

	Has a wide variety of existing business support services to draw others into the area
	3.11

	Has a wide variety of restaurants and entertainment venues to meet the needs of local residents, employees, customers and business acquaintances
	3.40

	 
	 
	 

	Next let's rate the area in GREEN referred to as District 2....

	Answer Options
	Average Rating

	Is low in crime
	3.00

	Allows easy access from major thoroughfares/Has good traffic flow/patterns throughout the day
	3.88

	Has a solid infrastructure (e.g. adequate roads, bridges, lighting)
	4.00

	Offers ample choices to obtain daily needed support services (e.g. local retailers, financial institutions, eateries)
	3.50

	Is pedestrian friendly
	1.75

	Near places that meet the needs of those with diverse ethnic backgrounds
	3.75

	Offers affordable housing options
	3.60

	Is close to quality hotels
	3.20

	Is located near a wide variety of retailers/brands that appeals to a large population
	3.71

	Has a wide variety of existing business support services to draw others into the area
	3.33

	Has a wide variety of restaurants and entertainment venues to meet the needs of local residents, employees, customers and business acquaintances
	3.62

	 
	 
	 

	Now let's rate the area in PINK referred to as District 3....

	Answer Options
	Average Rating

	Is low in crime
	2.40

	Allows easy access from major thoroughfares/Has good traffic flow/patterns throughout the day
	3.13

	Has a solid infrastructure (e.g. adequate roads, bridges, lighting)
	4.14

	Offers ample choices to obtain daily needed support services (e.g. local retailers, financial institutions, eateries)
	3.13

	Is pedestrian friendly
	1.63

	Near places that meet the needs of those with diverse ethnic backgrounds
	3.57

	Offers affordable housing options
	4.00

	Is close to quality hotels
	2.83

	Is located near a wide variety of retailers/brands that appeals to a large population
	2.50

	Has a wide variety of existing business support services to draw others into the area
	2.71

	Has a wide variety of restaurants and entertainment venues to meet the needs of local residents, employees, customers and business acquaintances
	3.13

	 
	 
	 

	What suggestions do you have for ways in which the Gwinnett Place area could be improved, to not only enhance its image, but to ultimately aid in the success of surrounding businesses and make it easier to do your job?  (CHECK ALL THAT APPLY)

	Answer Options
	Response Percent

	Additional greenspace
	44.4%

	Better lighting
	22.2%

	Attract more fine dining restaurants
	33.3%

	Introduce transit alternatives (e.g. light rail, shuttle buses...)
	33.3%

	Address traffic problems/Improve traffic flow along the major thoroughfares
	66.7%

	Make it easier for customers to get in and out of each place of business
	66.7%

	Fewer building vacancies along the major corridors/Fill the empty spaces (outside the mall) with a better mix of shops, restaurants and services to attract more customers to the area
	77.8%

	Make customers feel safer
	55.6%

	Make it more pedestrian friendly/more walkable
	33.3%

	Hold events and host special attractions that appeal to a wide array of people
	55.6%

	Enhance the multi-cultural experience by encouraging these types of businesses to engage the entire community in its products and services
	55.6%

	Make infrastructure improvements to bridges, interchanges and major thoroughfares
	55.6%

	Attract more/different major stores and businesses specifically to Gwinnett Place Mall
	88.9%

	Draw additional retailers, services or restaurants specifically to Gwinnett Place Mall
	100.0%

	Improve the overall appearance of the area in general/Make it more welcoming
	100.0%

	Create additional housing options
	22.2%

	Attract a variety of entertainment and nightlife venues to the area
	44.4%

	 
	 
	 

	The following is a list of proposed activities or events that could be offered in the Gwinnett Place area.   Please check those which you feel would enhance the image of the area, and therefore likely have a positive impact on surrounding businesses.   (CHECK ALL THAT APPLY)

	Answer Options
	Response Percent

	5K/10K/Fun runs
	50.0%

	Musical events/Concerts
	62.5%

	"Taste of Gwinnett"
	87.5%

	International events (e.g Cultural immersion activities involving food, arts, entertainment)
	87.5%

	Sports events
	75.0%

	Arts festivals/Fairs
	75.0%

	Charitable events
	75.0%

	Children's activities
	75.0%

	Seniors' events
	50.0%

	Wine and Dine events
	62.5%

	College satellite campus
	87.5%

	School partnership events
	62.5%

	Educational events
	50.0%

	 
	 
	 

	If an International Community such as this was available in this part of Gwinnett County, what impact do you think it would have on the businesses in that area?  

	Answer Options
	Response Percent

	An International Community of this type would be good for businesses in this area
	22.2%

	An International Community of this type would NOT be good for businesses in this area
	22.2%

	An International Community of this type would likely have no impact on area businesses
	0.0%

	I am not sure at this time
	55.6%

	 
	 
	 

	What specific elements of an International Community do you think would enhance the success of this concept in Gwinnett County? (CHECK ALL THAT APPLY)

	Answer Options
	Response Percent

	Music/Dance
	50.0%

	Food/Drink
	62.5%

	Theater
	62.5%

	Museums/Learning centers
	87.5%

	Arts and Crafts
	62.5%

	Clothing/Fabrics
	50.0%

	Farmers Market
	75.0%

	Open Air setting
	37.5%

	The ability to interact with people from other parts of the world
	50.0%

	 
	 
	 

	Which of the following forms of media are typically used to advertise your business/company or to communicate with potential clients?  (CHECK ALL THAT APPLY)

	Answer Options
	Response Percent

	Television
	22.2%

	Newspaper
	22.2%

	Magazine
	22.2%

	Radio
	22.2%

	Direct Mail
	11.1%

	Billboard
	22.2%

	Internet search engines (e.g. Google, Bing)
	44.4%

	Website
	88.9%

	Social Media (e.g. Facebook, Twitter, MySpace)
	33.3%

	Industry specific publications
	77.8%

	None, we do not advertise our company/business
	0.0%

	
	
	


